
Corporate Social Responsibility: 
Improving gender equity through golf.

CASE STUDY



To get involved in the She Loves Golf campaign contact New Zealand Golf on  
09 485 3230 or email melanie@nzgolf.org.nz

The TAB and Shandon Golf Club

After three years of the She Loves Golf campaign, the improved perceptions and participation in golf from women 
across New Zealand has been growing along with the campaign itself. 

The TAB, a long-time partner of New Zealand Golf, has been alongside us for the journey and recognised the impact 
the national campaign is having. 

The opportunity for the TAB to get involved came about when they recognised that with the many corporate golf 
events they are involved in, the participation and involvement of females is almost non-existent and they wanted to 
start to change this. They realised through the She Loves Golf campaign that this would be because females find the 
golf environment intimidating and therefore many would have had little exposure to golf.  She Loves Golf had also 
highlighted to them that females actually really enjoy getting into golf when amongst other females of similar ability, in 
a fun and social environment.  Which is when they realised they had the perfect recipe for influencing change...

Their goal became to encourage their female staff to get into golf so they too can be part of corporate golf days 
breaking the stigma of it being a boys club.

They enlisted the help of the Shandon Golf Club as the host venue, their resident PGA professional Glenn Naylor as 
head coach and their mid-week women to help the girls out.

An email was sent to their Wellington based female staff inviting anyone interested to meet in the lunchroom to make 
a plan.  Expecting a turnout of 4-5 ladies, they were overwhelmed when 45 crowded into the lunchroom!

#shelovesgolf | lovegolf.co.nz 

To keep the learning experience intimate and inclusive, the large group was divided into four groups of approx. 10, 
each participating on either a Tuesday or Thursday lunchtime or Tuesday or Thursday after work.  

The programme consisted of five weeks of these group sessions, each time accompanied by some of the outstanding 
and very welcoming Shandon mid-week ladies.  

Over the course of the programme, the girls built up their skills and confidence ready for the final session; where all 40 
women got together for an on course Ambrose event which wrapped up with drinks, nibbles and prizegiving in the 
clubhouse.

“The initiative has been a huge success as it not only introduced me to a sport that I will certainly pursue at some level, 
but it has dispelled some misconceptions I had about golf. The introduction via the TAB has meant I have been able 
to try the sport at no cost and in a supportive environment amongst other girls who are at the same level as me. It is 
unlikely I would have found my way to a golf course anytime soon without this, and I am certainly keen to continue in 
the future,” said Elite Services teams’ Jacquie Waters.  

The initiative has also been hugely effective for team building and culture within the company, “The environment 
created was really supportive and encouraged you to learn more and it helped me to connect with women from other 
areas of the business, who I don’t often get to work with,” highlighted Gemma Wihare from the BI team.

Dave Thwaites of the local Golf Warehouse also came to the party contributing 50 buckets of 50 balls for winter to keep 
the interest going which has been well utilised by groups of the girls, getting out to hit balls together. 

It has been a huge success for the TAB, exceeding expectations and as a result they already have plans in place for the 
same programme this year, this time including some local Pulse netball girls to attend too.  

Their vision of seeing more females attend golf days will become a reality in December 2018 when they will have the 
largest female representation in the TAB Elite Customers’ Golf Day and they look forward to seeing this trend continue 
up from there.  


